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Social inﬂuence
H qug Began with vol. 1, issue 1 (Jan. 2006) _f:f_‘“‘ (il
EIHARS}H East Suxxex, UK : Psychology Press, Taylor & Francis Group, 2006~
T Quarterly
SEHA| Social influence(Print)
7|ERSE) X2 Published also onlin: Social influence 1553-4529
ISSN 1553-4510
QEIZT| Description based on vol.2, issued (Dec. 2007); title from cover.
ULEHIY Social influence--Periodicals.
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Knowdirg when to assune: Normative expertise & 4 moderator of social influence.
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Making less of a mess: Scent exposure as a tool for behavioral change

e e Large, M. A Debets, L W.. ustenbug, K. . Holland BLW.
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